
BUS104N : Principles of Marketing 

This course places an emphasis on the four P's of marketing: Product, price, promotion, and place (distribution). In-
depth analysis of consumer versus business customers, products, pricing strategies, consumer behavior, advertising, 
promotion, personal selling, and distribution channels are offered. Marketing strategic planning and marketing research 
are covered as well. 
Class Hours  3 
Lab Hours  0  Credits  3 
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