
BUS294N : Marketing Internship 

An internship program in the Department of Business is a hands-on learning experience at a for-profit or not-for-profit 
organization, which allows the student to practice competencies and skills learned in the classroom under direct 
supervision of an on-site internship advisor. 
Class Hours  1 
Lab Hours  8  Credits  3 
Prerequisites 
Completion of all catalog-listed courses for the first three semesters in a business student's respective program of 
study. 
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